


Take Action: Opportunities to Submit Public Comments



Paperwork Reduction Act (PRA)

Agencies must prove data collection 
is necessary, useful, and not overly 
burdensome

AND gives the public a chance to 
comment before collections are 
approved



PRA Process



PRA Process



Two comment opportunities, One ultimate goal

(1) Whether the proposed collection of information is necessary…

(2) The accuracy of the agency's estimate of the burden…

(3) Ways to enhance the quality, utility, and clarity of the information to be collected…

(4) Ways to minimize the burden of the collection of information on those who are to 
respond



Strategy Tip #1: Know your purpose

● Are you trying to show support for continued collection?
● Are you trying to get the agency to change how they collect data?
● Are you trying to argue that the collection causes more burden - or difficulty - 

than it needs to?

Question: What other purpose might be driving your comment?



Strategy Tip #2: Ground your comment in PRA language

● Support for continued collection → Collection is “necessary”
● Change how data are collected → Enhance “quality, utility, and clarity”
● Collection is too complicated/difficult → Minimize “burden on respondents”



Strategy Tip #3: Be concrete + propose a workable fix

Instead of “This collection is burdensome,” say “This will require X community to take 
Y action, which will reduce response rates.”

Point out the problem AND provide a practical solution.  After explaining burden, for 
example, suggest alternatives that would reduce burden.  

EXAMPLE: “Given evidence of lack of identification documents among the target 
population, requiring extensive proof of identification to access shelter services will 
require an estimated 60 hours per person to acquire relevant documentation (e.g., 
birth certificate, license).  Relying on self-attestation for access will eliminate this 
burden and is unlikely to cause high rates of fraud or misuse of government assets.”



Strategy Tip #4: Clarity over perfection

● Avoid technical jargon - unless you speak the same “language” as agency staff
● Readable > dense
● Goal is to influence, not to impress!
● Use examples strategically: Real world experience = credibility



Strategy Tip #5: Remember the long game!

● Shape the future!  
● Create a record
● Signal priorities for public/movement



Resources

Check out dataindex.us and our Take Action page: dataindex.us/datawatch 

Sign up for our newsletter to receive weekly Take Action opportunities: 
dataindex.us/newsletter/subscribe 

Join us for Take Action office hours on the first Friday of every month from 12–1 PM. 
Additional details will be shared next week.

http://dataindex.us
http://dataindex.us/datawatch
https://dataindex.us/newsletter/subscribe

